
Does MBA Ranking Matter?

Zhou Jiangong

Editor-in-Chief
Forbes Magazine (China)

International B-School Conference (Shanghai) 

www.ForbesChina.com



Yes
Lots of Rankings: 
 America: Business Week, American News &  World Report, Forbes
 Europe:  Financial Times, Economist
 China: Forbes China, etc.

Rankings are Different and Focus Differently
Rankings Meet B-School Branding Needs



The Forbes Way: ROI 



Indicators

• Total 5-Year MBA Gain 
• 5-Year MBA Gain As % of Expenses
• Years to Payback
• Pre-MBA Salary
• Post-MBA First Year Salary
• Tuition
• Median GMAT Score



Forbes China Ranking
(www.forbeschina.com)



Forbes China Indicators
 Five-Year： Total 5-year MBA Gain

Post-MBA First Year Salary
Current Salary
Salary Growth Rate: Pre- and Post-MBA
The CAGR of 5-year post-MBA 
Tuition
Graduates’ Satisfaction to B-school

 Most Recent Graduate： Pre-MBA salary
Post-MBA salary (first year)
Post-over-pre-MBA Salary Growth Rate
Pre-MBA work experience

 Satisfaction：both to current jobs and to the MBA program

*Total 5-yar MBA Gain=five year accumulative pre-tax income-tuition- opportunity cost (2-
year MBA plus 5-year post-MBA)



Bi-annual Ranking

Ranking Years:
2005, 2006, 2007, 2010

2012 and later: 
Bi-annual Ranking



How we do it

• We survey alumni at about 40-50 schools regarding their 
pre- and post-M.B.A. compensation, career choice and 
location. 

• We hear back from 30% of those graduates. Schools 
where we did not hear back from at least 15% of their 
alumni were not included in the rankings. 

• We also do not include schools where alumni had a 
negative ROI after five years.

• We rand 15 Full-time and Part-time MBA program 
respectively



Challenges

EMBA Programs 
Low response rate to our survey
Methodology irrelevant: many students from business owners, 
entrepreneurs, government officials

Data collection  
Not sufficient 
Sometimes biased



Our Findings: Affordability 

Graduatio
n 
year

Pre-MBA salary
(10 thousands)

Post-MBA salary
(10 thousands）

Growth 
rate

Pre-MBA work 
experience 
（years）

Full time MBA
2007 9.3 17.9 94.20% 6.3

2011 14 21.2 57.50% 5.8

Part time MBA
2007 12.2 18.2 51.50% 7.3

2011 16.6 24.1 44.80% 7.7



Affordability/Quality/Sustainability

Faculty    Students
HBR:        200            800
CEIBS:       60          1000

Tuition or Donation



Internationalization

International accreditation: 
AACSB, EQUIS, AMBA
International Programs: 

70% B-School

International Faculties
International Degree



Entrepreneurship 

Global Entrepreneurship Program, GEP
Zhejiang University/Babson school of business/Ecole 
de management de Lyon(EM Lyon) 

CEIBS: “New Generation Entrepreneurial Leadership 
Boot Camp” and a Venture Capital Fund



Female Students

2007: 19.1%                        2011: 26.9%



Thank You!

Zhou.jiangong@forbeschina.com
周健工@新浪微博

@腾讯微博
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