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Reach of AACSB Interna2onal


Distribu8on	of	schools	as	of	August	31,	2016.	
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Membership: The Power of 
Belonging to a Global Network

•  A	century	of	success	and	a	collec8ve	vision	for	the	
future		

•  Largest	global	business	educa8on	network	
•  Access	to	business	educa8on	intelligence	and	effec8ve	
prac8ces	(DataDirect,	BizEd,	LINK,	AACSB	Explores)	

• More	opportuni8es	to	share	and	collaborate	globally	
(conferences,	seminars,	webinars,	Affinity	Groups,	
Exchange,	social	media,	faculty	collabora8on,	student	
exchange	programs)	

•  Advoca8ng	for	business	educa8on	and	AACSB	
accredita8on	worldwide	

• Making	a	difference	through	volunteering	



	

Advocacy	&	Awareness	
Ini8a8ves	



Business Schools as a Force for Good




AACSB Accredited School Grads 
are Workforce Ready

•  90	percent	of	ranked	schools	hold	AACSB	accredita8on	and	
represent	the	“best	of	the	best”	in	business	educa8on	

•  95	percent	of	the	chief	execu8ves	on	the	FT500	with	
business	degrees	a_ended	AACSB	accredited	ins8tu8ons	

•  75	percent	of	candidates	taking	the	CPA	exam	in	the	U.S.	
are	graduates	from	AACSB-accredited	schools	and	score		
13	percent	higher	on	average	than	students	from	other	
ins8tu8ons	

•  In	2015	GMAC	survey,	86	percent	of	grads	from	AACSB	
accredited	schools	said	their	educa8on	provided	a	
“compe88ve	advantage”	and	they	are	“prepared	them	to	
meet	the	challenges”	of	the	job	market	



The Impact – FY15-16




	

Collabora8ng	and	Convening	on	Two	
Business	Educa8on	Intelligence	

Ini8a8ves	
	

• Collec8ve	Vision	for	B	–	Schools	
• Responsible	Research	in	Business	
and	Management	
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Powering	business	crea8on	and	
economic	development	through	

entrepreneurship	and	
management	innova8on	

Catalysts	
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Convening	and	partnering	at	
the	intersec8on	of	academia	
and	prac8ce	to	reveal	new	

insights	
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Connec8ng	exper8se	and	
experiences	to	create	
opportuni8es	across	career	
life	cycles	

Hubs	of	
Lifelong	
Learning	



Discovering	new	insights	into	
effec8ve	leadership,	and	
crea8ng	environments	that	
train	and	nurture	leaders	

Leaders	on	
Leadership	



Driving	posi8ve	impact	
and	encouraging	students	
to	use	management	skills	

for	the	greater	good	

Enablers	
of	Global	
Prosperity	



Drive	Innova8on	
in	Higher	
Educa8on	

Cul8vate	a	
Posi8on	at	

the	Intersec8on	
of	Academia		
and	Prac8ce	

Connect	With	
Other	Disciplines	



Join	the	conversa8on	@	
#AACSBenvisions	

Download	the	report	

Visit	www.aacsb.edu/vision	

Lead	discussions	on	Collec8ve	Vision		
with	your	advisory	groups	

Explore	the	resources	to	help	you	
communicate	about	the	Collec8ve	Vision	







Our	mission	is	to	promote	research	priori8es	and	
prac8ces	in	business	and	management	research	
that	will	produce	reliable	and	useful	knowledge	to	
address	the	challenges	of	the	contemporary	
socie8es	with	major	technological,	economic,	
poli8cal,	and	social	changes	and	with	increasing	
diversity	in	the	types	of	organiza8ons	and	
management	prac8ces	globally				

Responsible	Business	and	Management	
Research	in	Service	of	Society	



Primary	Target	Audiences	for	Systemic	Change	
	
•  Faculty-scholars	(all	disciplines	in	business	&	management)	
•  University	leadership	(presidents,	provosts,	VP	for	faculty	
and	research,	tenure	and	promo8on	review	commi_ees)	

•  School	leadership	(deans,	associate	deans	of	research,	
department	heads,	tenure	and	promo8on	commi_ees,	PhD	
program	director)		

•  Journal	leadership	(editors,	associate	editors,	reviewers)	
•  Accredita8on	agencies	(AACSB,	EFMD,	AMBA,	etc.)	
•  Scholarly	associa8ons’	leadership	(AOM,	AMA,	AAA,	
AFA,	POM,	etc.)	

•  Funding	agencies	(US-NSF,	UK-RGC,	EU,	Ford	Founda8on,	
etc.)	



Ques8ons?	


