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MISSION VISION
We foster engagement, accelerate innovation, Transforming business education for
& amplify impact in business education. global prosperity.
VALUES

Quality @ Inclusion & Diversity ® Global Mindset ® Ethics ® Social Responsibility ¢ Community
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Reach of AACSB International

AACSB-accredited
members present

AACSB members
present

No AACSB members
present

Distribution of schools as of August 31, 2016.
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Membership: The Power of
Belonging to a Global Network

. ],CA century of success and a collective vision for the
uture

* Largest global business education network

* Access to business education intelligence and effective
practices (DataDirect, BizEd, LINK, AACSB Explores)

* More opportunities to share and collaborate globally
(conferences, seminars, webinars, Affinity Groups,
Exchange, social media, faculty collaboration, student
exchange programs)

» Advocating for business education and AACSB
accreditation worldwide

* Making a difference through volunteering
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Advocacy & Awareness
Initiatives
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Business Schools as a Force for Good

INTERNATIONAL

— South Florida, University of, Muma College of
(1 Business Administration

AACSB

ACCREDITED
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You've found
one of the hest.
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T
AACSB Accredited School Grads

are Workforce Ready

* 90 percent of ranked schools hold AACSB accreditation and
represent the “best of the best” in business education

* 95 percent of the chief executives on the FT500 with
business degrees attended AACSB accredited institutions

» 75 percent of candidates taking the CPA exam in the U.S.
are graduates from AACSB-accredited schools and score
13 percent higher on average than students from other
institutions

* In 2015 GMAC survey, 86 percent of grads from AACSB
accredited schools said their education provided a
“competitive advantage” and they are “prepared them to
meet the challenges” of the job market

MAACD




The Impact — FY15-16

Media Placement
goal exceeded by

38%

with 440 media

placements and over

3,800 cited

media references

BESTBIZ 366,593
sc““ﬂls unique visitors to

BBS in FY 15-16,
exceeding the
goal by 60%.

SOCIAL MEDIA

32% increase in
followers and friends,
to over 42,310

94 million social

IMpressions across
all branded channels,
10 times greater

than goal.

VIDEO views expanded from a few
thousand per year in FY14-15 to

286,613 inFris-16

Leveraged $1 20, OOO

in Google advertising, moving
BestBizSchools.com from 47 to
12.2 in Google search rankings.

81 cyo share of voice
when compared to
EFMD and AMBA.

o/ Positive
a 89% sentiment

o/ neutral
11 /O sentiment

0 negative
g 0%  sontiment

Expanded reach and awareness through

collaboration with leading organizations

SRM
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Collaborating and Convening on Two

Business Education Intelligence
Initiatives

e Collective Vision for B — Schools

* Responsible Research in Business
and Management
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5 OPPORTUNITIES TO THRIVE
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Catalysts

for Innovation
Co-Creators
of Knowledge
Enablers Leaders on
of Global
Prosperity
Hubs of
Lifelong
Learning

Leadership



















Connect With
Other Disciplines

Cultivate a
Position at

the Intersection
of Academia
and Practice

Drive Innovation
in Higher
Education




WHATQYOU CAN DO NEXT
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Responsible Business and Management
Research in Service of Society

Our mission

is to promote research priorities and

practices in business and management research

that will produce reliable and useful knowledge to
address the challenges of the contemporary

societies wit
political, anc
diversity in t

n major technological, economic,
social changes and with increasing

ne types of organizations and

management practices globally



Primary Target Audiences for Systemic Change

* Faculty-scholars (all disciplines in business & management)
e University leadership (presidents, provosts, VP for faculty
and research, tenure and promotion review committees)

* School leadership (deans, associate deans of research,
department heads, tenure and promotion committees, PhD
program director)

* Journal leadership (editors, associate editors, reviewers)

e Accreditation agencies (AACSB, EFMD, AMBA, etc.)

* Scholarly associations’ leadership (AOM, AMA, AAA,
AFA, POM, etc.)

* Funding agencies (US-NSF, UK-RGC, EU, Ford Foundation,
etc.)






